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Advance Plumbing Supply | Advertisement

Bathrooms For Boomers
Susan Kehoe, Ph.D. { Contributi ng Writer

A nyone older than 45 knows that 
middle age brings aches and pains, 
as well as wisdom and experience. 

The aches and pains are the body’s way of 
warning us about the natural changes that 
will inevitably follow. With the baby boomers 
hitti  ng the golden age of 65 at a rate of 10,000 
a day, safety considerati ons around the house 
abound. 

The bathroom is the most likely place in the 
home for accidents. According to the Centers 
for Disease Control and Preventi on, injuries 
in or near the bathtub and shower account 
for more than two-thirds of emergency room 
visits. Furthermore, the likelihood of an ac-
cident increases signifi cantly every year over 
the age of 60, with an injury rate for women 
72 percent higher than men.

Many of us plan to stay in our homes and 
age in place. We want a safer bathroom, but 
dread the look of those we’ve seen for people 
with age-specifi c concerns or disabiliti es. 
Fortunately, Advance Plumbing and Heat-
ing Supply Company is a leader in providing 
bathroom products that are both safe and 
stylish. Advance Plumbing, with large state-of-
the-art showrooms and convenient locati ons 
in Detroit and Walled Lake, has been sati sfying 
customers since 1920. 

Josh Moss, the operati ons manager and 
great-grandson of the late founder, Harry 
Chernick, says, “We can easily retrofi t a bath-
room to make it usable and accessible, while 
also keeping it looking beauti ful, rather than 
insti tuti onal.”

Curbless Showers 
The fi rst ti me I saw a curbless shower, it was 
the focus of a striking, contemporary bath-
room in a luxury hotel in Cologne, Germany. 
My dream of having this kind of contemporary 
shower had nothing to do with safety and 

everything to do with design. Nonetheless, 
curbless showers are safer than conventi onal 
showers because they are fl ush with the fl oor, 
eliminati ng the tripping hazard due to a barrier 
or raised edge. They also provide greater inde-
pendence for those using assisti ve devices. 

Advance Plumbing uses Arc Inc. systems to 
install curbless or zero-entry showers. The Tuff  
Form Wet Room System from Arc off ers a fully 
ti led shower area screened by frameless glass 
panels, two of the key features in contempo-
rary bathroom updates. This system can be 
made to fi t almost any existi ng bathroom. 

“When we use these systems to retrofi t for 
an existi ng bathroom, the result is a more spa-
like feeling,” Moss says.

Contemporary Accessories
Once you have that dream shower, it can 
be personalized with functi onal accessories. 
Those heavy-duty handrails and grab bars now 
come in a variety of styles and fi nishes, and 
can be built right into the design. Decorators 
oft en recommend grab bars as a fi xture for 
showers at any age because of the slipping risk 
on wet and soapy fl oors. Shower seats have 
also taken a step up from their insti tuti onal-
looking predecessors; many resemble teak-
wood benches found in club sauna rooms. 

Advance Plumbing displays an array of 
showerheads in their showrooms. They come 
with sprays that feel like gentle falling rain or 
a refreshing massage. For more invigorati on, 
try multi ple sprays that hit various parts of 
your body at one ti me. Showering will take on 
a new dimension when you experience the 
soothing and uplift ing new opti ons.

Walk-In Tubs
There are few comforts that can match a 
warm soak in the tub; just add Epsom salt 
for aches or bubbles for fun. Unfortunately, 
many of us forgo that luxury because of the 
awkwardness and danger of crawling in and 
out of that slippery litt le compartment with 
high walls. Advance Plumbing suggests walk-in 
tubs that allow you to step in, sit down on the 
sculpted seat and completely submerge your 
body while remaining upright—no need to 
bend or lie back against a cold surface. 

The waterti ght door is easy to maneuver 
and the quick water fi lling and draining system 
shortcuts any waiti ng ti me. Confi gurati ons for 
walk-in tubs include almost every opti on on 
the commercial market: soaker tubs, whirl-

pools, air bath and combinati on baths are all 
available as walk-ins. You can even customize 
your tub with a variety of add-ons like in-line 
heaters, chromatherapy lights and hand-held 
showerheads (great for washing your hair in 
the tub) for a safe, eff ortless bathing experi-
ence.

Advance Plumbing off ers the best con-
sumer products and collecti ons to serve aging 
boomers who deal with daily balance, agility 
and mobility concerns — or those who want 
to build-in preventi on to prepare for possible 
issues later. 

As a family-owned business, Advance 
Plumbing demonstrates a strong commit-
ment to quality, craft smanship and customer 
service. Four generati ons of family members 
have served our area for 95 years including the 
late founder, Harry Chernick; his late son-in-
law, Ronald Moss; Chernick’s grandson, Jeff rey 
Moss and his great-grandsons, Joshua Moss, 
who manages daily operati ons, and  Justi n 
Moss, who works at the Detroit locati on. 

“In our showroom, we off er the best of the 
best, but we also carry an enormous price 
range so that we can work within any budget 
to please any customer, no matt er what they 
need,” says Joshua Moss. “That is our goal. We 
want customers to know we have what they 
need, and it can be beauti ful.” ■

A curbless shower from ARC Inc.

A walk-in tub from Mansfi eld

Advance Plumbing Supply
2984 Grand River Ave.
Detroit, MI 48201
(313) 831-7770

1977 E. Maple Road
Walled Lake, MI 48390
(248) 669-7474

advanceplumbing.com
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Boom | Seniors

T he longer we live the more likely we 
are to have a serious fall, according 
to data compiled by nati onal health 

agencies. It makes sense then that as more 
of us are living longer the number of falls 
by seniors 60 and older has also increased 
resulti ng in serious injuries and fataliti es. 

According to the Centers for Disease 
Control and Preventi on (CDC), more than 
2.4 million people over the age of 65 were 
treated at emergency rooms for injuries 
from falls in 2012. More than 720,000 
of these pati ents were hospitalized and 
201,000 of them died following their fall. 

The direct medical costs of falls in 2012 
was more than $30 billion. Interesti ngly, 
most people don’t want to hear about falls, 
and people who fall don’t want to talk about 
it. In fact, more than half never tell their 
doctor about the incident, which makes 
their health care even more uncertain 
because falls may be a symptom of many 
medical disorders. Falls, of course, may also 
cause additi onal health problems.  

“As the number of health risks rise, so 
does the risk of falling,” says Dr. Ronald 
Taylor, M.D., chair, physical medicine and 
rehabilitati on, Beaumont Health System. 
“Many falls are linked to a person’s physical 
conditi on or medical problem such as a 
chronic disease. The primary care physi-
cian is the fi rst person to contact when you 
want to fi nd out why your mother has fallen 
several ti mes during the past month.” 

According to Taylor, medical factors may 
include:
• Blurred vision from cataracts or poor vi-

sion in general;
• A medicati on that could cause dizziness;
• Heart rhythm problems (heart arrhyth-

mias), which cause the heart to beat too 
fast, too slow or irregularly;

• Peripheral neuropathy, a result of nerve 
damage, which oft en causes weakness, 
numbness and pain, usually in the hands 
and feet; 

• Diabeti c neuropathy, nerve damage 

that may occur with diabetes. High 
blood sugar tends to injure nerve fi bers 
throughout the body; diabeti c neuropa-
thy most oft en damages nerves in the 
legs and feet.

• Nerve damage due to kidney disease, 
which results in the signals from the brain 
not being able to reach the right muscles.   

     Over ti me, this can lead to atrophy or 
wasti ng away of the muscle, warns the 
Nati onal Kidney Foundati on. Aff ected 
muscles may become weak and the re-
fl exes may be impaired or absent. Acti vi-
ti es such as climbing stairs and getti  ng in 
and out of a chair become more diffi  cult. 
If the muscles of the arms are weak, grip 

The Art Of Aging
Take steps to avoid life-threatening falls and gain bett er balance. 

Ruthan Brodsky { Contributi ng Writer

Sharry and Bernie Friedman of West Bloomfi eld took a fall preventi on/balancing class together.
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strength may be lost as well.
• Spinal stenosis, a narrowing of the open 

spaces within the spine, can put pressure 
on the spinal cord and the nerves that 
travel through the spine. Spinal stenosis 
occurs most oft en in the neck and lower 
back. While some people have no signs 
or symptoms, spinal stenosis can cause 
pain, numbness, muscle weakness and 
problems with bladder or bowel functi on. 

“All of these conditi ons can benefi t from 
specifi c exercise,” Taylor says. “From the 
ages of 40 to 70, we lose about one half 
of our strength from the knees up. Tread-
mills tend to put stress on knees, hip and 
back, but a stati onary bike and an ellipti cal 
machine exercise quadriceps and the core 
required for balance.” 

Other causes for falls could be safety 
hazards in a home or community environ-
ment. To deal with that possibility, Taylor 
recommends putti  ng away all loose rugs, 
wearing fl at shoes such as tennis shoes 
and using a cane or walker. (See sidebar for 
more ti ps.)

Every year, roughly one in three older 
Americans suff ers a fall. Although there are 
eff ecti ve ways to prevent falls, the rates of fall-
related injury remain high, making falls one 
of the most common causes of disability and 
loss of independence among older adults.

“This is frequently due to the muscle 
mass that is lost,” says Taylor. “It is surprising 
how quickly elderly people can lose muscle 
mass and get to the point where they can’t 
safely stand up and move. Although those 
who use walkers seldom fall, most people 
are very reluctant to use a walker because 
they feel it has a negati ve sti gma. The chal-

lenge is to encourage people to work at 
keeping themselves strong and safe.”

BALANCING ACT
Balance is a complex functi on that involves 
vision, muscle strength, propriocepti on (your 
body’s ability to know where it is in space) 
and att enti on, which are abiliti es that tend to 
decline as we age.

“It’s all about balance,” says Amy Stea, 
pati ent care coordinator at Acti veRx in West 
Bloomfi eld. “Last November we addressed 
residents at Meer and Hechtman [Jewish 
Senior Life apartments] about balance and 
fall preventi on to help them think about their 
own safety and independence. We demon-
strated ways they can strengthen their bodies 
and work with balance issues. We also gave 
them exercises to help them in their daily ac-
ti viti es, such as getti  ng in and out of a chair.”

She says 25 percent of people who get hip 
fractures die within six months because they 
stop moving and lose their independence. 
People start shuffl  ing because they don’t 
have the lower extremity strength to pick up 
their feet. 

“We work in groups, challenging clients to 
become stronger in a safe environment and 
become comfortable with the proper move-
ments,” she says.

Bernie and Sharry Friedman of West 
Bloomfi eld att ended one of the Acti veRx 
four-week classes at its West Bloomfi eld Ac-
ti ve Aging Center.  

“We worked on exercises that focused 
on balance, such as closing your eyes and 
marching in place,” Sharry says. “We were 
also given exercises to do as homework be-
cause we only met once a week. We need to 
conti nually strengthen our legs and core.”

The CDC reports that many people who 
fall, even if they aren’t injured, develop a 
fear of falling. This fear may cause them to 
limit their acti viti es, which leads to reduced 
mobility and loss of physical fi tness thus 
increasing their actual risk of falling. The CDC 
also recommends that a doctor or pharmacist 
review a person’s medicines, prescripti ve 
and over-the-counter, to identi fy those that 
may cause side eff ects or interacti ons such as 
dizziness. 

Other recommendati ons are to get ad-
equate calcium and vitamin D from food and 
supplements, to do weight-bearing exercise 
and get screened and, if needed, treated for 
osteoporosis.  ■

Future Research

The Pati ent-Centered Outcomes Research Insti tute (PCORI) recently announced an 
agreement with the Nati onal Insti tute on Aging (NIA), part of the Nati onal Insti tutes 
of Health (NIH), to form a partnership to fund a major interventi on study aimed at 
preventi ng injuries from falls in older adults.

Considered a major public health problem, the partnership brings the clinical and 
pati ent communiti es together with experts in biomedical research to develop and 
support a large clinical trial with outcomes that can be translated and implemented in a 
real-world setti  ng. The University of Michigan was chosen as one of 10 trial sites in the 
country and the only insti tuti on in Michigan to parti cipate. 

Dr. Ronald 
Taylor

Prevention And Safety Tips

• Remove loose items you can trip over, 
such as shoes on stairs, books, throw 
rugs.

• Install handrails on staircases.

• Keep items you frequently use in 
cabinets you can reach without using 
a stepstool.

• Install grab bars inside and next to the 
tub, shower and toilet.

• Use non-slip mats in the shower and 
tub.

• Improve the lighti ng throughout your 
home.

• Avoid going barefoot or wearing 
slippers.

• Use a shoulder bag, fanny pack or 
backpack purse to leave your hands 
free.
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AOMes tates ales .com | Advertisement

Uncovering 
Hidden Treasures

Shannon Mackie { Contributi ng Writer

R obin Cohen’s loyal 
clients oft en rave 
about the revenue 

she was able to achieve 
for them. Aft er all, many 
people signifi cantly un-
deresti mate the value of 
estate sales. 

Cohen, the owner of 
AOMestate sales.com, 
knows people oft en place 
estate sales on the same 
level as garage sales. But 
she also knows that estate 
sale items can bring in top 
prices — usually more 
than they would earn at 
aucti on. 

With more than 20 years of experience as 
an estate sales planner and anti ques dealer, 
Cohen knows just how to get top dollar 
for her clients. Many factors infl uence the 
success of an estate sale, including pricing, 
presentati on and adverti sing. 

As a professional anti ques dealer and long-
ti me collector, Cohen has become an expert 
on pricing merchandise perfectly. 

“My clients usually wind up with more 
money in sales than they ever expected,” she 
said. “They wind up further ahead because 
we work hard to get them the best price.”

Staging, or presentati on, is such an im-
portant part of a successful estate sale that 
Cohen and her team spend the enti re week 
before the sale preparing. They spend hours 
staging, cleaning, polishing silver and touch-

ing up furniture. 
“We make sure the 

place looks fabulous; 
we’re very diligent 
because it makes a 
diff erence in how 
much gets sold and at 
what price,” she said. 
“And, we want the 
photos of the house 
to be outstanding 
because that’s what 
brings people to the 
sale.”

Photos are vital to at-
tracti ng a large audience, 
but so are other forms of 
adverti sing. Cohen adver-
ti ses her clients’ sales on 
AOMestatesales.com, her 
website, which is visited 
by collectors from all over 
the world. Cohen recently 
fi elded a call from an art 
collector in Amsterdam 
who wanted to buy some 
painti ngs that were part 
of a client’s sale. Cohen 
managed the sale of the 
painti ngs and even shipped 
them to Amsterdam. She 
also adverti ses upcoming 

sales to her network of thousands of loyal 
customers and on www.estatesales.net.

Cohen is the former owner of Anti ques 
on Main, a Royal Oak anti que store that she 
closed in order to focus solely on estate sales. 
Her current team consists of many former 
Anti ques on Main employees, who are also 
well-versed in anti ques, art and collecti ons. 

With almost 60 estate sales last year, 
AOMestatesales.com is undoubtedly a suc-
cessful company. 

Although some of Cohen’s clients fi t the 
estate sale image — those who are set-
tling the estate of a recently passed family 
member — many are also simply downsizing. 
She oft en works with individuals and couples 
who are moving permanently into an existi ng 
second home and have decided to sell the 
fi rst house and all its contents. 

As a former art and design student whose 
own house is fi lled with art deco and mid-
century pieces, Cohen has clearly found her 
career calling. 

“I love everything about it,” she said. “I’ve 
met so many wonderful people who have 
become my friends, and I’ve heard many 
fascinati ng stories. It’s grati fying to hear my 
customers tell me we’ve done our job well.”

Cohen and her husband live in Bloomfi eld 
Township. They att end Temple Shir Shalom in 
West Bloomfi eld. Read more about 
AOMestatesales.com at its website. ■

Choosing An Estate Sale Company
•  Inquire about a company’s knowledge, 

background and insurance. Remember 
— don’t choose a company based only 
on its commission rate. 

• Visit some of the company’s sales 
unannounced — take note of the 
sale’s att endance, the staffi  ng and the 
conditi on of the house. Are all items 
clean and priced? Is there adequate 
staff  to provide proper assistance and 
security? Are they friendly, courteous 
and helpful?

• Talk with some of the company’s 
staff  — learn more about their 
qualifi cati ons and experti se. 

•  Interview some customers about their 
experiences.

•  Ask for and check references!

Testimonials
“I have to compliment you on the 
outstanding job you did for my parents’ 
estate sale. Your professionalism was 
obvious from the minute you came to 
the house to evaluate their belongings. 
I had interviewed other companies and 
no one knew the value of items like you 
did.” 

— Sheryl

“I wanted to compliment you and your 
staff  on the estate sales you hosted in 
Novi and Northville this past weekend. 
It was a pleasure to shop for treasures 
in such beauti ful homes. The sales were 
well organized and the staff  was effi  cient 
and cordial.” 

— SR

“We want to thank you for the extraor-
dinary job you did with our estate sale. 
From the initi al consultati on to the fi nal 
clean-up, you were courteous, profes-
sional, pati ent and incredibly successful. 
Thank you again and again.” 

— L and RG

Set of three Karl Appel lithographs

Tiff any lamp
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Infu sion Kitchen & Bath Showroom | Advertisement

T he Infusion Kitchen & Bath Showroom 
by Etna Supply in Wixom, with its 
thousands of products on display, is a 

wonderful place to fi nd creati ve soluti ons and 
luxury products for your home, and soon it will 
be even bigger and bett er. 
    The new showroom, which will be ready 
next fall, will be three ti mes larger and feature 
state-of-the-art technology and more working 
product displays than ever before.  
    “We are literally bursti ng at the seams with 
all of the products we off er and sti ll have more 
in the warehouse,” said Infusion’s showrooms 
manager Kristi n Andrews.
     Infusion Kitchen & Bath Showrooms are 
an extension of one of the largest plumbing 
supply houses in the Midwest. Established 
in 1965, Etna Supply has become the go-to 
place for meeti ng the needs of contractors, 
engineers, architects and homeowners. 
Its showrooms (six throughout Michigan) off er 
customers a way to see and feel the products 
before they buy them. Although they are al-
ways adding new products, Infusion’s primary 
focus is on Kohler.   
     Partners since 2014, Infu-
sion features an extensive 
selecti on of Kohler products 
for both the kitchen and bath 
as well as artwork to brighten 
up the walls and lighti ng, 
door hardware and cabinet 
hardware.
    The showroom has an area 
dedicated to the kitchen, 
showcasing every fi nish and 
style available and featuring 
products such as touchless 
kitchen faucets like the Kohler 
Sensate. In the bathroom 
area, customers can see work-
ing bath faucets and working 
showers and try out an assort-
ment of rain heads, hand-held 
showers, fi xed heads and body 
sprays to test out the feel 
before they buy.
    “We’re able to suit any style 
and budget,” Andrews said, 
“and meet any customer need 
for all areas of their home.”

Universal Design
Andrews is parti cularly excited about all the 
new products for “universal design,” which 
involves designing products and spaces so 
that they can be used by the widest range of 
people possible. Universal design recognizes 
that there is a wide spectrum of human abili-
ti es. Everyone, even the most able-bodied 
person, passes through childhood, periods of 
temporary illness, injury and old age. Objects 
designed for this range of human diversity are 
easier for all people to use. 
     “One of the coolest new products are grab 
bars that are built into normal bathroom ac-
cessories, like toilet paper holders, so at fi rst 
glance you don’t even know it’s a grab bar,” 
Andrews said. “It takes away the sti gma of the 
‘industrial handicapped look.’” 

     Another great product 
with universal design, 
Andrews said, is Delta’s 
Temp2O Technology, 
which helps prevent water 
temperature surprises. An 
easy-to-read LED digital 
display and background 
color indicator make it 
clear when the water 
temperature is safe for you 
and your family.
    For families with aging 
parents, Infusion  can 
design an enti re bath 
“using decorati ve ADA or 
universal design products 
that off er class, elegance 
and style,” Andrews added.

Luxurious Living
Infusion also has a wide 
selecti on of products for 
customers who appreciate 
the fi nest things in life. For 
example, it has a selecti on 
of steam units, bath tubs 

and toilets with Bluetooth capabiliti es so you 
can listen to the radio or iPod while taking a 
bath. Another great new product is the Kohler 
Numi toilet, which is completely hands-free 
with an automati c opening and closing lid, 
auto fl ush, bidet functi on, seat warmer, foot 
warmer and Bluetooth stereo system. 
    “We like to tell customers that it is the only 
toilet that washes you, dries you, warms you, 
sings to you — and tells you to have a nice 
day,” Andrews said. Customers can check it 
out in the showroom along with the latest 
products for chromotherapy, the use of light 
in the tub or shower to assist in changing the 
mood of the user.
    “The level of service off ered in our show-
rooms is greater than most of our com-
peti tors,” Andrews said. “We can create story 
books for customers to keep when working on 
large projects — not just as a memento — but 
as something to refer to down the line if they 
have problems with one of their products.”
     Infusion works with luxury builders and 
designers, as well as the public. “Our business 
is built on service fi rst, sales second,” Andrews 
added. “Our employees are very knowledge-
able and consistently att end training seminars. 
And even if we don’t off er a product, we will 
do everything we can to get it or direct the 
client to another source.” 
     For those that don’t have enough ti me to 
shop, Infusion’s staff  can help via phone, fax or 
email. “Simply give us an idea of that what you 
are looking for and we can send you multi ple 
selecti ons to review,” Andrews said.     
     “We’ll guide you through the enti re process, 
making sure you have all the parts and pieces 
needed to make everything work properly.” 
     The current infusion Showroom is open 
while the new showroom is being built.  ■

Infusion Kitchen & Bath Showrooms by Etna 
Supply is conveniently located 1 mile north of 
I-96  at 29949 Beck Road in Wixom. (248) 624-
6905, htt p://infusionshowrooms.com.

Turn Your Dreams 
Into Reality
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Boom | Senior Health

A full service home care agency 
providing quality assisted living 

in your own home.

O ne in fi ve adults in the United 
States now reports having doctor-
diagnosed arthriti s, according 

to the Centers for Disease Control and 
Preventi on (CDC). For those living with the 
chronic pain of this disease, learning how 
to manage arthriti s is crucial to their health 
and happiness.

With that in mind, here are several natu-
ral ways to reduce complicati ons and pain 
associated with arthriti s:
•  Those who are overweight or obese are 

diagnosed with an arthriti s symptom 
more oft en than those with a lower 
body mass index, according to CDC 
stati sti cs. Take a load off  your joints by 
maintaining a healthy weight. Weight 
loss has also been linked to less pain 
from arthriti s, especially in the knees, 
which bear the brunt of excess pounds.

•  Evidence indicates that both endurance 
and resistance exercise can provide sig-
nifi cant benefi ts to those with osteoar-
thriti s, according to the U.S. Department 
of Health and Human Services. However, 
arthriti s pati ents should typically avoid 
placing too much pressure on joints. 
Low-impact exercises such as biking, 
swimming and walking are recommend-
ed treatments for arthriti s. A doctor or 
physical therapist is a good resource for 
helping you make a fi tness game plan.

•  No matt er what precauti ons you take, 
pain from your conditi on is someti mes 
inevitable. And when it’s severe, it can 
be debilitati ng. Some arthriti s medica-
ti ons mask pain, which may make it 
harder to gauge the status of your condi-
ti on. 

•  Sti ff  joints can be painful. Stretch 
regularly to prevent sti ff ness. Full range 
of moti on exercises can help you stay 
limber and maintain functi on.

      Arthriti s actually refers to more than 
100 diff erent kinds of musculoskeletal 
disorders that aff ect people of all ages. 

          If you’re one of the millions of Ameri-
cans suff ering from arthriti s, take natural 
steps to prevent and manage the pain 
associated with your conditi on. ■

    
Courtesy of StatePoint

Tips To Manage 
Pain From Arthritis
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Trustiva Health | Advertisement

Where The Heart Is
Nick Moretti   { Contributi ng Writer

A ging and dependent loved ones 
are an incredible responsibility for 
care-giving family members. The 

amount of ti me, energy and eff ort required to 
care for a dependent parent, grandparent or 
other loved one enduring a debilitati ng situa-
ti on such as a stroke, diabetes, Alzheimer’s or 
dementi a cannot be overstated.

One of the best things a care-giving family 
can do is to help their loved one remain at 
home as long as possible. Trusti va Health 
recognizes this and focuses its services accord-
ingly.

“Families whose goal is to keep loved ones 
at home need in-home assistance,” says Susan 
Wayde, co-owner of Trusti va Health. 

Services include helping with the acti vi-
ti es of daily living such as bathing, dressing, 
oral care, toileti ng, transferring, transporti ng, 
eati ng, cooking, running errands, shopping, 
housework or driving. 

Trusti va Health also assists with medicati on 
management, mediati ng depression, coordi-

nati on of services for rehabilitati on compan-
ionship, implementi ng prescribed orders and 
treatments, and maintaining prescribed orders 
and treatments, as well as respite care for 
care-giving loved ones who need some relief.

“We provide in-home, non-medical 
healthcare,” says Cindy Broderick, co-owner of 
Trusti va Health. “We can provide a minimum 
of four hours to 24/7 at the client’s home.”

Says Wayde, “We play a big role in what 
we call transiti on management. We spend 
a lot of ti me with our clients helping them 
understand, determining if home is indeed the 
appropriate place for their loved one, what 
changes, the fi nancial impact — so many as-
pects of change that tend to paralyze people.”

Broderick and Wayde off er not just profes-
sional service but personal service: Both have 
cared for family members. 

“We have walked the walk,” Broderick said. 
“When people contact us with their concerns, 
we’ve been there so we truly understand what 
they are going through and what they need.”

With Trusti va, families can log on to an on-
line portal and see their loved one‘s progress 
for the day and look at caregivers’ notes.

Wayde warns that because home care 
delivery is not licenced by the state, there is no 
regulati on, which means this lack of oversight 
can put people at risk.

“We’re only hiring certi fi ed nursing as-
sistants, people with strong backgrounds,” 
Broderick says. “We do background checks 
and drug tests, which is not common.”

“Having someone stay at home for as long 
as physically possible is in the long-term best 
interest of the pati ent,” Wayde says. “They 
want to stay at home. We provide the recom-
mendati ons and assistance for making the 
house more senior friendly so this is possible. 
It’s so important to have open conversati ons 
with the family so our services can evolve with 
our client’s needs.”

For more informati on, call (248) 220-4052 
or visit www.trusti vahealth.com. ■

Susan Wayde and Cindy Broderick

Br
ett

  M
ou

nt
ai

n

N O T T I N G  H I L L
o f  W E S T  B L O O M F I E L D

HEALTH SERVICES 
Our caring, professional staff offers  

you or your loved ones a wide array  

of around-the-clock health care services 

that include but are not limited to:

 24-hour Nursing Care
 Post-Surgical Care
 Orthopedic Rehabilitation
 X-ray, Pharmacy and Laboratory Services
 Medical Physician and Physiatrist  

 on Staff Full-Time
 Wound Care Management
 Comprehensive Rehabilitation Services  

 (Physical, Occupational, and Speech Therapies)

 One-on-One Therapy Treatment
 Care Management, Discharge Planning  

 and Social Work Services

 Pain Management

6535 Drake Road 
West Bloomfield , MI  48322 
phone  248.592.2000 
www.cienahealthcare.com
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248-220-4052
www.trustivahealth.comYou've Found the Answer™

Call one of our care coordinators today at 
248-220-4052 to schedule a FREE consultation 

or email us at info@trustivahealth.com.

Trustiva Health™

35 years experience 
managing and providing 

in home care

We Know What You Worry About
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Boom | Hospice

M att  Magee recently had the expe-
rience of a lifeti me. 

 A diehard rock-and-roll fan, 
the 56-year-old was able to att end a concert 
featuring his favorite band, Alice in Chains, 
in Mount Pleasant. As a bonus, he was able 
to meet band members outside their tour 
bus for autographs, photos and conversa-
ti ons aft er the show.

 Magee made the trip from his home, an 
adult foster care center, while suff ering from 
advanced multi ple sclerosis — thanks to 
connecti ons made by his caregiver, Hospice 
of Michigan.

 ”When most people think about hospice, 
they expect it means being confi ned to a 
bed, barely clinging to life,” said Robert 
Cahill, president and CEO of HOM. “Because 
of this misconcepti on, many only consider 
hospice in the fi nal days of life, but hospice 
care is most suited to support pati ents dur-
ing the fi nal months of life.”

Cahill notes the following common 
misconcepti ons of hospice care and off ers a 
deeper understanding: 

 
MYTH: All hospice organizati ons are con-
nected. More than 100 hospices provide 
end-of-life care in Michigan. Some are run 
by nati onal chains and some, such as HOM, 
are community-based and grow from a mis-
sion to provide compassionate care. Some 
programs are affi  liated directly with a hos-
pital or nursing home while others are free-
standing. Pati ents and their families have 
the right to choose the hospice organizati on 
they feel will provide the best care. 
 
MYTH: All hospice organizati ons are the 
same. Hospice programs can diff er widely in 
the services they provide, their philosophy 
of care, etc. One of the most important 
disti ncti ons is those that are for-profi t and 
those that are nonprofi ts. As a nonprofi t 
organizati on, HOM has a mission of provid-
ing service to anyone who needs or seeks 
its care, regardless of their age, diagnosis 

or ability to pay. HOM 
will never turn a pati ent 
away, no matt er how 
medically complex or 
how medically fragile the 
conditi on. 
    For pati ents without 
Medicare or insurance, 
HOM provides free care, 
raising more than $4 mil-
lion every year to cover 
the cost of services for 
those unable to pay. 
 
MYTH: To be eligible 
for hospice, I have to 
be in the fi nal stages 
of dying. In general, 
hospice programs are 
open to people in the 
last six months of life, 
as certi fi ed by a physi-
cian. However, there is no fi xed limit on the 
amount of ti me a pati ent may conti nue to 
receive services.
 
MYTH: Hospice is expensive. Hospice care is 
available as a benefi t for those who receive 
Medicare. It covers all medicines, medical 
supplies and equipment related to the ill-
ness or conditi on and provides such support 
as home health aides, physicians and nurses, 
chaplains, counseling, practi cal and fi nancial 
assistance, grief assistance and volunteers 
to help with day-to-day chores, errands 
and companionship. For those ineligible for 
Medicare, most insurance plans, HMOs and 
managed care plans cover hospice care. As 
a nonprofi t hospice provider, HOM does not 
charge for its services.
 
MYTH: Hospice care means leaving home. 
Hospice is not necessarily a place; it’s a 
form of palliati ve care that seeks to comfort 
rather than cure. HOM provides services 
wherever the pati ent is living or receiving 
care. It may be in an apartment, condo or 

home — or a hospi-
tal, nursing home or 
assisted living facility. 
HOM travels to wherever 
the pati ent considers 
“home,” allowing them 
to conti nue to receive 
support from their family 
and friends while under 
hospice care.
 
MYTH: Hospice means 
forgoing all medical 
treatment. Palliati ve care 
becomes appropriate 
when treatments are no 
longer eff ecti ve and the 
burden of the disease 
becomes too much to 
bear for the pati ent and 
family. While hospice 
does focus on comfort 

rather than cure, hospice nurses and physi-
cians are experts in the latest medicati ons 
and devices for pain and symptom relief.
 
MYTH: Hospice care ends when someone 
dies. Hospice is not only about helping 
pati ents die a good death, but it’s also com-
mitt ed to helping their loved ones learn to 
live with grief. HOM off ers a variety of free 
grief support groups throughout Michigan 
that are open to all in need.   

 
“Whether you’re facing a terminal illness 

or you’re supporti ng a loved one in their 
end-of-life transiti on, Hospice of Michigan 
is there to make life bett er,” Cahill adds.  
“We’re fond of saying that we help ensure 
quality of life at the end of life. We will 
conti nue in our ‘compassion mission,’ know-
ing that we’re helping pati ents and their 
caregivers when it’s needed most.”

 For more informati on on hospice care or 
to determine eligibility, contact Hospice of 
Michigan at (888) 247-5701 or visit www.
hom.org. ■

 Shatt ering The Myths 
of Hospice

Matt  Magee and his hospice nurse
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You’re probably  
not thinking  
about your  

investments.

Don’t worry, we are. 

2 4 8 . 7 3 1 . 9 5 0 0   |   W W W. S C H E C H T E R W E A LT H . C O M Invest Wisely

Securities may be offered through NFP Advisor Services, LLC (NFPAS), Member FINRA/SIPC. Investment Advisory Services may be offered through NFPAS or Schechter Investment Advisors, LLC. Schechter Investment 
Advisors, LLC. is not affiliated with NFPAS. NFPAS does not provide legal or tax advice and is not a Certified Public Accounting firm. SIA is an SEC registered investment adviser; please consult the Firm’s Form ADV disclosure 
documents, available on the SEC’s Investment Adviser Public Disclosure website.

Bernie Kent, JD, CPA, PFS   |   Jason Zimmerman, MBA, CLU, CAP
Marc Schechter, CLU   |   John Stein, MBA, CFA

Brad Feldman, JD, CLU   |   Ilana Liss   |   Jeff Vieder   |   Aaron Hodari   
Jordan Smith, JD, LLM   |   Paul Snider   |   Chris Hale   

Kevin Beauchamp   |   Larry Leib, JD

Call us for a second opinion.  
Trusted for 75 years. 

Care and comfort at a moment's notice

Caring Companionship  

 Bathing & Dressing  

  Light Housekeeping 

  Meal Prep & Clean Up  

  Walking Assistance  

  Transferring  

Errands and Transportation  

  Alzheimer’s & Dementia Care

  Medication Reminders  

 Up to 24-hour Care

Call today to learn more.
(248) 865-1000
(313) 885-0600

www.seniorhelpersmi.com

The care you need,
           when you need it most.

Bonded and Insured.
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Th e Dorfman Chapel | Advertisement

A lan Dorfman, co- owner of The Dorf-
man Chapel, has always upheld his 
father’s legacy of serving the com-

munity with care, professionalism and dignity. 
Working in his father’s Dorfman Drugs in 
Detroit, he realized that the funeral profession, 
not pharmacy, was his calling. Alan graduated 
in the top 10 percent of his class at Worsham 
College of Mortuary Science in Chicago in 
1965. He won The Restorati ve Art Award for 
a skill that allows families a comforti ng last 
memory of their loved ones. 

Graduati ng in the top 5 percent at Wayne 
Mortuary School in 1992, Alan’s son and 
partner, Jonathan, also earned a master’s 
degree in marriage and family psychology at 
WSU. A licensed psychologist, he specializes in 
grief therapy. Jonathan speaks and leads tours 
of the chapel for children and has counseled 
numerous grief support groups. Together their 
professional backgrounds allow The Dorf-
man Chapel to meet the needs of the Jewish 
populati on. 

The story behind the new 
funeral home began, when aft er 
30 years of experience, Alan 
realized that the expanding Jew-
ish community in Metro Detroit 
and throughout Southeastern 
Michigan needed a new Jew-
ish funeral home in a western 
suburb. Jonathan consulted with 
family friend and real estate 
developer Bill LaKritz about avail-
able property in the Farmington 
Hills area. Bill formed a group with his business 
partner, the late Sandy Weber; att orney Rich-
ard Roth; and accountant Steve Epstein, who 
became founding members of the project. 
Their knowledge, dedicati on and assistance 
turned the dream into reality when The Dorf-
man Chapel opened its doors in 2001. The 
group’s conti nual involvement and guidance 
keep The Dorfman Chapel moving forward in 
its commitment to the community.  

Following the philosophy that The Dorfman 
Chapel would functi on more as a service to 
the Jewish community than a business, even 
the selecti on and design of the building cater 
to that ideal. Farmington Hills, the epicenter of 
Detroit’s Jewish community, also aff ords easy 
access to I-275, I-696 and the Jewish cemeter-

ies. The architecture is known for its beauty 
and symbolism, while the interior creates 
a warm, comforti ng environment with the 
eye-appeal of fi ne works of art, magnifi cent 
stained glass, access to an outdoor garden, 
a bereavement library, a clergy room, family 
room and separate Cohanim room. The beau-
ti ful cherry wood pews, seati ng more than 
600, easily accommodate extremely large ser-

vices. The chapel also doubled 
its parking capacity in 2005.

 All aspects of a funeral 
service are provided at The Dor-
fman Chapel, from pre-arrange-
ments to aft ercare, including 
ordering and placement of a 
headstone. Aft er the chapel’s 
funeral service, mourners have 
the opti on of traveling in pro-

cession or driving on their own to 
meet others at the cemetery. 

The Dorfman Chapel provides shivah hosts 
with folding chairs, prayer books, coat racks, a 
seven-day shivah candle and printed acknowl-
edgment cards. The chapel provides shivah 
supplies locally for out-of-state burials. 

The Dorfman Chapel has always been at 
the forefront of technology. Its user-friendly 
website provides daily noti fi cati ons of funer-
als, email condolences, reminders of yahrzeit 
dates and audio coverage of the funerals. 
Families, to protect mourners’ privacy, have 
the opti on to create a password to access live-
streaming of the funeral on the computer.  The 
chapel records a version for those unable to 
view at the ti me of the service. Those without 
access to computers may receive mailed 
yahrzeit reminders and may call the offi  ce any 

ti me night or day for informati on or assistance. 
The Dorfman family reaches out to the 

community in various ways such as supplying 
magazines to senior centers and distribut-
ing thousands of beauti ful Jewish calendars 
every year. A special project, the Kavod Hamet 
Society, in partnership with B’nai Brith Great 
Lakes Region, donates and places monuments 
on unmarked Jewish graves at no charge to 
families. Its goal is that no Jewish decedent in 
Metro Detroit remain in an grave without a 
proper Jewish headstone . 

Families choose The Dorfman Chapel for the 
convenient locati on, state-of-the art facility, 
the most seati ng of any Jewish funeral home 
in the Metro area, and the most on-site paved, 
striped parking spaces of any Jewish funeral 
home in Michigan. Most importantly, families 
choose The Dorfman Chapel for the skilled, 
honest, compassionate and professional care 
provided by Alan and Jonathan Dorfman, both 
licensed funeral directors, and Jonathan, a 
licensed psychologist. Families appreciate the 
Dorfmans’ 24-hour-a-day availability. All this 
has earned them the respect and trust of the 
Jewish community and their fellow profession-
als. ■

From Dream To Reality

Alan and Jonathan Dorfman

Esther Allweiss Ingber { Contributi ng Writer

THE DORFMAN CHAPEL
30440 W. 12 Mile Road

Farmington Hills, MI 48334

(248) 406-6003

Toll free: (866) 406-6003

Fax: (248) 406-6005

www.thedorfmanchapel.com



Dorfman’s “Tree of Life”

www.thedorfmanchapel.com
30440 Twelve Mile Road  Farmington Hills  MI 48334  248.406.6000

toll free 1-866-406-6003
l i c e n s e d  f u n e r a l  d i r e c t o r s :  a l a n  d o r f m a n ,  j o n a t h a n  d o r f m a n

Tending to funeral arrangements is an emotional process. 
Choosing the right professionals to handle the details

can help alleviate the stress.

That is why people turn to Alan and Jonathan Dorfman

Arrangements can be made from anywhere in the country.

Trust, Compassion and Understanding.

Wishing the Community a Peaceful New Year!!
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Boom | Family History

W hile researching family history 
or discovering your ethnic roots 
was once a task-heavy chore, 

fi lled with hours of library visits, interviews 
or public records inquiries, now you can con-
veniently learn from home thanks to new 
technology tools, such as apps, social media 
and even aff ordable ancestral DNA tests that 
enable you to fi nd relati ves you may not 
have known about. 

Connecti ng with those who mean the 
most to you is easier than ever. Here are 
some pointers to get started:

• Start with what you know: Using a 
website like Ancestry.com or the Ancestry 
app (available on iOS and Android), enter 
the details you know into your family tree. 
Include photos where you can. Don’t have 
all the facts? Don’t worry. This is just the 
start of your quest.

• Take a DNA test: DNA isn’t just for TV 
shows and professional detecti ves. You now 
can be your own detecti ve. Get your ethnic 
breakdown by percentage, such as 50 per-
cent Irish and 50 percent Nati ve American, 

and fi nd out who else may be related to you 
with tools such as AncestryDNA. On aver-
age, folks taking the test have 60 matches to 
fourth — or closer —cousins in their results.

• Chat with relati ves at family parti es: 
At the next family gathering, dive into your 
collecti ve history. Consider gift ing tools like 
a DNA test to your relati ves. Record any 
conversati ons, parti cularly with the elderly, 
and take detailed notes. Ask everyone to 
bring photo albums and heirlooms. Any 
documents you create or collect you can 
att ach to your online family tree for future 
preservati on. 

• Look at the ancestry hints in your 
family tree: Ancestry provides hints about 
possible relati ves to populate your family 
tree. These clues could give valuable insight 
into your family’s legacy and connect you 
with relati ves you don’t know. 

• Share your fi ndings: Whether it’s at 
the next family reunion, or as a birthday gift  
wrapped and framed, share your fi ndings 
with your family for a bett er understanding 
of your collecti ve heritage. Consider giving 
relati ves a meaningful gift  such as a calen-
dar, a book or poster documenti ng the fam-
ily history. Encourage family to try the app 
and fi ll in their own extended family tree.

For more researching ti ps, or to get 
started on your own search, visit www.
Ancestry.com.

Whether it’s confi rming a family legend, 
discovering an old yearbook photo of a 
grandfather before he left  for World War II, 
or meeti ng extended family you never knew 
existed, it’s never been easier to preserve 
family memories and traditi ons. ■
Courtesy of StatePoint.

New Ways to Learn About Your Family’s History
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Call or Email for our comprehensive estate sale information booklet.  248.855.0053   egoes2001@aol.com

 Foremost Experts in evaluating all estate inventory.
 Spectacular staging, unparalleled references.

From Rock Stars to Rabbis, to the Pillars of the Community, everyone relies on Everything Goes!

ESTATE LIQUIDATIONS, INC.
www.EgoesEstateSales.com

THE AREA’S LARGEST AND MOST EXPERIENCED ESTATE SALE COMPANY BY FAR!

Call Andy or Linda Adelson 248.855.0053
Over 30 Years Experience 

In Expert Estate Sale Management will bring Sensational Results!
Call 248.988.1077 for this week's sales information

Moving? Everything Goes

1976610

 Facilitate donations and immaculate clean-out after sale.
  Originator of pre-demolition/renovation estate sale!

Estate and Moving Sales from “Cottage to Castle”
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An Oasis is now open for seniors. Overlooking Cass and Sylvan 

Lakes, Magnolia by the Lakes has completed Phase I of it 

construction: Magnolia North Senior Resort, the Village Square 

and the Medical Center. Magnolia North is a beautiful retreat for 

seniors to enjoy life in a pleasant, safe and welcoming environment. 

This luxury senior resort meets both the cultural and intellectual needs 

of senior residents and their physical and medical requirements 

using independent care-givers.

The elegance, beauty and sophistication of Magnolia North are 

only matched by the excellence of its dining, friendliness of its 

staff and attention to details by its founder, President and CEO 

Dr. Farideh R. Bagne. Magnolia North Senior Resort is truly 

the Gold Standard of senior living, unmatched by any other senior 

community. Magnolia North has been accepting assisted and respite 

stay residents since January of this year. Construction of the fi ve-

story Magnolia South is underway and the Independent Living 

Resort will open next winter. 

According to Dr. Bagne, “Magnolia by the Lakes exemplifi es what a 

true senior resort should be: a beacon of light for a long blissful life.”

Magnolia North
Personal Tour

Magnolia South
Reservation 

(Under Construction)

Day: 248-681-8000  I  Evening: 248-520-1535
1701 Cass Lake Road, Keego Harbor, Oakland County, MI 48320

www.MagnoliabytheLakes.com

An Oasis for Seniors in Oakland County

Welcome To
Independent, Assisted & Respite Stay Senior Resort

Magnolia North

The Gold Standard of Senior Living

Move In Now
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BRMM Law | Advertisement

E lderly clients and their families have 
turned to Barron, Rosenberg, Mayoras 
& Mayoras (BRMM) for assistance for 

decades. In fact, when we started, it wasn’t 
even called “elder law.” Today, it’s an integral 
part of what we do every day.

Providing legal experti se for vulnerable 
clients in situati ons that may be emoti onal is 
delicate work. Our att orneys have the train-
ing to navigate the legal system as it relates 
to elder care, as well as the gentle compas-
sion to work with clients and their families 
during some challenging ti mes.

As loved ones age, there are so many 
daunti ng responsibiliti es for families to face. 
BRMM specializes in these and every legal 
issue that aff ects the lives of seniors and 
their families. We can ease these burdens by 
putti  ng a plan in place, so you can focus on 
caring for your loved one. 

Let our experienced elder law att orneys as-
sist you with long-term care issues and legal 
planning such as:
• Durable Powers of Att orney
• End of Life Decisions (pati ent advocates)
• Incapacity Planning

• Medicaid Planning
• Medicare Benefi ts Advocacy
• Nursing Home and Assisted Living Planning
• Veterans Benefi t Planning

Having conversati ons about long-term 
care and end-of-life issues are never easy to 
have, but our att orneys are skilled at handling 
each unique case with the compassion and 
concern it deserves. When planning for the 
future, we understand that each and every 
circumstance is diff erent and highly personal. 
You can count on us to always treat your fam-
ily as if it were our own. 

We care about your future and your fam-
ily’s comfort — and we have built our reputa-

ti on on it. Let BRMM guide in creati ng a plan 
for the future.

PROBATE LITIGATION
If you’re facing a legal dispute, you need 
a fi ghter in your corner. We successfully 
combine our batt le-hardened courtroom 
skills with experience, compassion, and an 
expansive knowledge of trusts, estates, elder 
law and probate disputes. 

When diplomacy and negoti ati on don’t 
work, we aggressively liti gate your positi on 
in court and fi ght for you with the full force 
of BRMM’s resources. Whether your dispute 
is personal or business, the BRMM liti ga-
tors protect your interests and enforce your 
rights.

We put our extensive experience to work 
representi ng individuals, families and busi-
nesses in a wide variety of legal disputes, 
including probate issues such as:
• Interpreti ng the terms of a will
• Managing the assets of a trust 
• Replacing a vulnerable person’s conservator
• Resolving property disputes 
• Facing other batt les in probate court 

Experts In Elder Law
Barron, Rosenberg, Mayoras & Mayoras

        The experience 

couldn’t have been bett er! 

BRMM made us feel like 

family!

‘‘
’’
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Turn to a team you can trust when 
you need assistance with:

• Estate Planning

• Elder Law

• Probate

• Liti gati on

• Family Law 

• Adopti ons 

• Planning for Incapacity

• Wills and Trusts

• Probate and Estate Administrati on

• Medicaid Planning

• Special Needs Planning

• Veterans Planning

• Personal Injury 

• Commercial Liti gati on

• Business Law

• Real Estate Law

Of course, we also have decades of broad-
based experience in civil liti gati on, including 
commercial, divorce, family law, personal 
injury and real estate.

Our liti gators are tough, yet practi cal. Firm, 
but always on your side. You can count on 
us to always be in your corner, providing the 
high-quality, hard-nosed representati on you 
deserve. 

When you can’t aff ord to lose, you need a 
BRMM liti gator. Contact us today to see how 
we can fi ght for you.

WHY CHOOSE BRMM
It takes a talented, dedicated team to navi-
gate the legal challenges you, your family or 
your business face. The skilled att orneys at 
Barron, Rosenberg, Mayoras & Mayoras will 
break down the legalese, steer you through 
the hurdles and always fi ght for you.

Since 1970, BRMM has been guiding 
clients from across Southeastern Michigan 
through the complicated twists and turns 
that accompany legal issues of all kinds. Our 
full-service law fi rm provides expert counsel 
and extensive experience in a wide range of 
practi ce areas — but we also have specialized 
knowledge in core fi elds that you just can’t 
get anywhere else. 

CREDENTIALS, CLARITY 
AND COMPASSION
Our att orneys are highly credenti aled and 
each brings a unique blend of experience, 
skill and experti se to every legal scenario. Our 
att orneys have the credenti als to back up our 
experti se, the compassion to treat you like 
family, and the commitment to always off er 
expert guidance and fi ght for your rights. 
Unlike other fi rms, we think it’s crucial for 
our clients that we communicate as if we are 
trusted friends so you can understand the 
opti ons clearly.

Finding the right law fi rm can be daunti ng, 
but choosing the wrong one can be devastat-
ing. When you choose BRMM, you won’t be 
disappointed — in fact, you’ll be relieved you 
did. ■

Barron, Rosenberg, 
 Mayoras & Mayoras

(248) 641-7070

www.brmmlaw.com

SCHEDULE 
YOUR FREE 
CONSULTATION

P: 248 641 7070
e: contact@brmmlaw.com

www.brmmlaw.com

1301 W. Long Lake Road
Suite 340 Troy, MI 48098

The future depends on how well you plan today.  
Let BRMM help you plan, prepare and protect.

It’s never too early to start planning for the future. And when 
you do, you need experienced attorneys with expertise in estate 
planning, elder law and special needs planning in your corner.  
Our committed, compassionate lawyers know exactly how to 
protect you and those you love today and down the road. We 
will expertly explain options and educate you about your rights 
to bring the peace of mind and security you deserve. When you 
need expert guidance, you need a BRMM attorney.
Good toward your FREE, one-hour consultation with an attorney 
from Barron, Rosenberg, Mayoras & Mayoras PC. 
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Automating Your Home

I f your day-to-day to-do list is stressful, 
fi nding ways to be more producti ve is 
essenti al.

Nearly seven in 10 smartphone users are 
“always looking to improve their producti vi-
ty,” according to the results of a global study 
on producti vity conducted by Blackberry.

Don’t make the mistake of underesti mat-
ing your smartphone — it can and should be 
more than just a way to text or email. It can 
be your secret weapon to checking off  all 
the items on your never-ending list.

To help, the experts at BlackBerry are of-
fering fi ve savvy ti ps for making your smart-
phone your very own personal assistant.

FIND DEALS
Ensure you’re getti  ng the best deals when 
shopping by acti vati ng the geolocati on 
feature on your smartphone. Many brick-
and-mortar retailers consistently push out 
special off ers and discounts to consumers 
shopping nearby or who have “checked in.”  
     Additi onally, apps such as Flipp allow you 
to browse the fl yers and weekly ads of your 
favorite stores, highlight the best deals and 
clipping items straight to your shopping list 

so you never miss out on a sale.
Making vacati on plans? Use 

travel apps to search hotels, 
fi nd the best fl ights deals and 
track your iti neraries.

SET REMINDERS
Creati ng reminders is a seam-
less way to stay on top of day-
to-day tasks. With apps such 
as SlickTasks, you can boost 
producti vity instantly and focus 
on what needs to get done 
by creati ng and sorti ng tasks. You can then 
build in reminders and easily keep track of 
what you need to do.

YOUR PERSONAL ASSISTANT
Most smartphones are equipped with voice-
recogniti on technology, allowing you to jot 
down notes, search the Web, add calendar 
updates, place calls and send messages 
without typing. These “assistants” can prove 
highly useful while on the go.

Driving from errand to errand? BlackBerry 
Assistant can be acti vated via Bluetooth 
and can detect when you’re in the car and 

therefore unable to type. The 
assistant will take acti on based 
on your voice commands, help-
ing you multi -task on the go.

DON’T BE CAMERA SHY
Smartphone camera technol-
ogy has vastly improved over 
the past few years. Many 
smartphones are capable of 
taking the same high-quality 
photos as traditi onal point-
and-shoot cameras. 

PROTECT YOURSELF
From stolen wallets to stolen passwords, 
thieves are always on the move. When it 
comes to your smartphone, make sure all 
security features are enabled. This includes 
password protecti on, as well as acti vati ng 
app permissions, parti cularly on your bank-
ing apps.

With the right tech tools and strategies, 
you can get your to-do’s done in record 
ti me. ■
Courtesy of State Point.

Use Your Smartphone To Get Your ‘To-Do’s Done
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T he “connected home” is one of the 
biggest areas of technical innova-
ti on today, with smart appliances, 

learning thermostats, app-driven lights and 
intelligent door locks taking center stage in 
home improvement stores and magazines.  

For some consumers, the concept of a 
“smart home” can be overwhelming. Here 
are a few things to keep in mind:

THE BASICS
Home automati on gives you remote and 
automati c control of a wide array of devices 
in your home — it’s ideal for convenience 
and control, and some devices can help with 
money savings. Home automati on can also 
alert you to events that you might want to 
know about while you’re gone, like leaks, 
kids arriving home or security breaches.

IS IT RIGHT FOR YOUR HOME?
Not everyone is in a place to install a full 
home automati on system — literally and 
fi nancially, as apartment living, renti ng, low 
cash fl ow, expensive installati on fees and 

advanced technical set-up can all be limita-
ti ons. 

However, with stand-alone home automa-
ti on devices and apps, you can make your 
home smart without integrati ng a whole-
home automati on network. For example, 
smart locks, lighti ng, irons, coff ee makers, 
security cameras and refrigerators can all 
be controlled by smartphones without the 
need for a fully integrated system. 

FIRST THINGS FIRST
In a recent analyst report from NextMarket, 
the smart lock market will grow to $3.6 
billion worldwide by 2019. With security 
and access control leading smart home 
product adopti on, a logical place to start is 
at your front door. Consider trying Kwikset 
Kevo, powered by UniKey, which was the 
fi rst smart lock on the market. It makes it 
possible to open the door by simply touch-
ing the deadbolt — without removing you 
smartphone from your purse or pocket.

Via the Kevo app, users can grant and 
revoke access to the house electronically, 

view a lock history and get noti fi ed when 
someone locks or unlocks the door without 
connecti ng to the home network or a power 
source. Available at many major retailers, 
it installs easily, within a few minutes, with 
just a Phillips head screwdriver, making it an 
excellent example of how one product can 
usher your home into the era of automa-
ti on. 

Smart home soluti ons are granti ng home-
owners access to informati on and features 
that were previously unavailable. Bott om 
line: You don’t have to be rich or have a 
fully connected home to enjoy the benefi ts. 
If you’re considering getti  ng on board the 
trend, do your research and fi nd the best 
technology and products for you. ■
Courtesy of State Point.

A smart-lock door
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ElderCare Solutions 
of Michigan | Advertisement

R epaying our parents for a lifeti me of 
care by taking care of them in their 
fi nal years is a labor 

of love, but it can also be 
daunti ng and overwhelming. 
It’s an increasingly common 
challenge for baby boomers.

Research has found that 
those caregivers are more 
likely to suff er from depres-
sion, stress, heart disease or 
alcohol abuse.

Thankfully, there is help available. Geriat-
ric Care Managers from ElderCare Soluti ons 
of Michigan, a division of Jewish Family 
Service, can act as guides and advocates for 
those in this situati on.

“It’s important that people know that help 
is available,” said Lynn Breuer, Team Leader 
at ElderCare Soluti ons. “Our team members 
are experts on geriatric care. We can provide 
support and advice to help the older adult 
and their family.”

According to Breuer, ElderCare Soluti ons 
provides many services. The fi rst is working 
with families who know what needs to be 
done, but aren’t sure how to accomplish it. 

“We consult with the family on the issues 
they are facing, then gather all the infor-
mati on and resources they need to take 
that next step. They leave armed to make 
informed choices going forward,” she said. 

The next service, a comprehensive analy-
sis, is for families who are unsure of what to 
do or what their opti ons are. The team from 
ElderCare Soluti ons will come in and assess 
physical limitati ons, as well as the cogniti ve 
and emoti onal health of the older adult to 
get a whole sense of the care needed. Then 
ElderCare Soluti ons will create a care plan 
and help the family implement it.

“We also provide crisis assistance and will 
meet families at the hospital to act as the 
older adult’s advocate,” Breuer said. “In addi-
ti on, we can advocate for clients at doctor’s 
visits and other medical appointments at the 
family’s request.”

Although the services provided by Elder-
Care Soluti ons are not covered by health 
insurance, they are surprisingly aff ordable. 

Breuer said many caregivers feel over-
whelmed and struggle to fi nd an advocate 
that understands the larger picture of aging. 
ElderCare Soluti ons provides support that 
helps them understand the diff erent types 
of services available and connect the dots in 
a way that provides the best care possible.

Help is available 24 hours a day by visit-
ing eldercaresoluti onsofmi.org or calling 
(248) 592-1944. ■

Caring For 
Aging Parents

Lynn Breuer

You see changes on the horizon and need a 
long-term plan.

Aging can be 
challenging...

ElderCare Solutions of Michigan

But you don’t have to 
go through it alone!

A fall or health issue creates a crisis.

Your loved one is uncertain about staying in 
their home. 

You want an expert as part of your family 
team.

...it’s not just what we do, 
it’s who we are.

You just aren’t sure what you need.

AGE WELLPLAN WELL LIVE WELL

248-592-1944
www.eldercaresolutionsofmi.org

Supports Older Adults and Their Families. 
We Can Help When:
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P sychotherapist Diane Levy-Rubinstein 
is a baby boomer, and she understands 
what her generati on is facing.

“We’re also the Sandwich Generati on, with 
our own kids and older family members who 
need us,” she says. “Baby boomers also have 
their own issues about aging that are very 
diff erent from our parents. Today, people are 
more health-conscious and exercise. But you 
just don’t know — we live in a stressful world 
with so much responsibility. 

“Baby boomers want to help their children 
and be there for their parents, but they are 
stuck in the middle. I provide a lot of resources 
through therapy to help them move through 
the process. There’s a lot of juggling and 
people get stuck. Baby steps are how we move 
through the process.”

Levy-Rubinstein has plenty of experience 
working with individuals, couples and groups 
in her 38 years as a psychotherapist with her 
L.M.S.W. For 30 years, she was an outpati ent 
psychotherapist in Macomb County. When 
she reti red in 2013, she opened a private 
counseling practi ce called Innovati ve Thinking 
in Farmington Hills. 

She specializes in geriatric issues, bereave-
ment, women’s issues, couples therapy, and 
anxiety and depression. She believes in the 
therapy process and knows she can help 
people make positi ve changes that will last. 

“Most people would not hesitate to contact 
a lawyer or an accountant when they have 
legal or fi nancial diffi  culti es,” she says. “Why 
delay improving criti cal areas of your personal 
life?”

Levy-Rubinstein does a litt le bit of every-
thing in her practi ce, she says. 

“I work with couples to help them learn 
how to communicate in healthy relati on-
ships and, if they are uncoupling, I help them 
promote a healthy separati on. I also work with 
women’s groups and divorce groups as well as 
adolescents, adults and families. I help them 
fi nd their own path to move forward.” 

Although she employs many therapeuti c 
techniques, Levy-Rubinstein places the em-
phasis on validati ng and accepti ng uncomfort-
able feelings and thoughts rather than denying 
them. 

All forms of psychotherapy are helpful in 
counseling those who are grieving, which has 
become a passion for Levy-Rubinstein.

From 7-8:30 p.m. every other Thursday, she 
volunteers by leading a drop-in bereavement 
group that meets at Temple Israel, where she 
is a member. The group is open, non-denom-
inati onal and free; it oft en ranges from 12-15 
people of varying ages and stages of grief.

Levy-Rubinstein knows about grief from 
personal experience. She lost her father when 
she was a 19-year-old college student.  

“I didn’t know anything about grief,” she 
says. “I saw a college counselor who asked 
me if I was angry at my father. I said I was not 
angry at him, but at the cancer that took him. 
The counselor was astounded. She’d never 
heard that. I teach people to separate the 
illness from person and to separate the guilt, 
too. That really changed me.”

At the bereavement group, she uses many 
methods to help people truly grieve and reach 
a “new normal.”

“Many who experience loss try to keep as 
busy as possible,” Levy-Rubinstein says. “But 
when you grieve, it is important to face the 
sadness, and even anger, and not block it out.”

She says she also shares tears — and joy — 
with the group.

“When someone has a child that dies, it 
aff ects all of us,” she says. “I’m only human. 
In order to understand emoti ons, you have 
to understand what’s going on — and loss is 
very sad. Some group members are so raw 
and wounded; you can feel the empathy in 
the group. I share my stories from life to help 
them process.”

She recognizes that a person is progress-
ing through grief’s stages when they can live 
with the memories of their loved one yet not 
experience sadness on a daily basis.

Another of her specialti es that relates to 
baby boomers is her focus on geriatric issues. 

Levy-Rubinstein uses reminiscence therapy 
to help people with Alzheimer’s, dementi a 
and Parkinson’s fi nd meaning in life and work 
through their anxiety about their disease.    

“I grew up with an extended family at our 
house so I know about working with older 
people — I love them,” she says. “I see older 
people in their homes in Oakland, Macomb 
and parts of Wayne counti es. I do a lot of work 
with families who don’t know about the aging 
process. They get angry at the person. I know 
what that’s like — you want that person to be 
the person they once were. 

“So I do a lot of educati ng about the aging 
process. I also help coordinate services either 
to keep a person at home or at a facility, such 
as an assisted living facility with a special 
Alzheimer’s unit. I also work with the family so 
they can understand their place in the process. 
Someti mes they think they might get it, too, 
and get angry or frightened.

“I tend to be very acti ve with my pati ents; 
I get involved,” she says. “I also do some life 
coaching, and people know they can call me at 
diff erent hours on my cell. I use a lot of posi-
ti ve reinforcement and validati on.”

Levy-Rubinstein says she gets much grati fi -
cati on from watching people grow emoti onally 
and empower themselves. 

“It fascinates me the way people cope,” she 
says. “I bring a lot of enthusiasm, humor and 
passion to my work. It is my pleasure to work 
with people and help them have meaningful 
lives worth living.” ■

Therapist Helps People To 
Empower Themselves

Diane Levy-Rubinstein

Innovative Thinking
Diane Levy-Rubinstein, L.M.S.W.

31275 Northwestern Hwy. Suite 120

Farmington Hills, MI. 48334

(248) 932-7799 / (248) 285-1479 (cell)

Innovativethinking1@comcast.net 
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It may be beautiful on the outside 
but it’s what’s on the inside that really counts.

Call us today at (248) 683-1010.

4460 Orchard Lake Road

Ask about our dedicated Memory Care Unit
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ActiveRx Helps Seniors 
Turn Back the Clock

West Bloomfi eld acti ve aging center provides valuable resource.

S ometi mes aging can be seen as a peri-
od of inevitable decline. Most nati onal 
health stati sti cs support this rather 

dismal, negati ve viewpoint. For example:
• By age 65, most adults have lost 33 

percent of the strength they had at age 
30.

• By age 74, 25 percent of men and 
66 percent of women cannot carry a 
10-pound shopping bag.

• By age 60, most women have lost more 
than 20 percent of their pre-menopausal 
bone mass.

• One in three adults older than 65 fall each 
year.

• Two in three baby boomers have 
multi ple chronic health conditi ons 
that limit functi on and threaten their 
independence. 
BUT ... It doesn’t have to be this way. 
Acti veRx, Acti ve Aging Center in W est 

Bloomfi eld helps mature adults turn back 
the clock and improve their health and 
quality of life with physical therapy and 
Strengtherapy™ programs.

While a majority of pati ents are referred 
to Acti veRx for physical therapy (oft en 
covered by Medicare or private insurance) 
aft er recovering from surgery, a fall or 
accident, many seniors can also benefi t from 
the fi rm’s wide-ranging conti nuum of care.

“Traditi onally, health providers are very 
good at reacti ng to acute conditi ons with 
physical therapy,” says owner Mark Lines of 

Wolverine Lake. “At Acti veRx, we are more 
proacti ve. We know that improving strength 
improves quality of life. We treat more than 
just the conditi on that brought our pati ents 
in for PT.”

Acti veRx Strengtherapy™ combines a 
comprehensive wellness assessment with 
a lifestyle-oriented physical strengthening 
system. Pati ents can enroll in this electi ve 
membership directly, or they oft en graduate 
into Strengtherapy following successful 
completi on of acti ve physical therapy.

Pati ents in Strengtherapy™ see drasti c 
increases in strength, balance, functi on 
and independence. They also experience 
increased independence, vitality, energy, 
strength, fl exibility, balance, mobility, and 
physical and cogniti ve functi ons, while 
reducing their risk of falling, stress, fati gue 
and physical pain. Pati ents have said 
their quality of life greatly improves; they 
sleep bett er and health problems such as 
diabetes, high blood pressure and high 
cholesterol improve. Women see their bone 
density rise, meaning a reduced risk of a 
fracture from osteoporosis.

“For the fi rst ti me in four years, I can put 
my robe on, butt on it all the way down the 
front and stand without touching anything. 
It may not sound like a big deal to a lot of 
people, but it is to me,” said one pati ent.

Unlike other physical therapy, healthcare 
clinics or health clubs, Acti veRx initi ates a 
pati ent’s experience with the Acti vEval — a 

whole body physical functi on and strength 
assessment — “you can’t get to where you 
want to go unti l we know where you are and 
what you need,” Lines says. 

Physician-referred pati ents begin acti ve 
physical therapy at this point. However, 
you don’t have to wait for a problem to 
arise before rebuilding your strength. The 
Acti veRx Strengtherapy™ membership is 
a fun, socially acti ve group. The program 
is based on 10 years of research and is 
specifi cally designed for mature adults. As 
pati ents get fi t, their physical functi on and 
quality of life increases, they make friends, 
share experiences and fi nd new hope to 
redefi ne aging. 

It’s aff ordable, too: $99 a month 
for twice-weekly visits with a Strength 
Therapist. “This is roughly $12.50 per visit, 
which is less than most insurance co-pays,” 
says Lines. Within three to four months 
most pati ents recover at least 10 years of 
their strength and their ability to functi on. ■

For more information, please 

contact an Active Aging Specialist at :

ActiveRx of West Bloomfi eld
6018 W. Maple Road, Suite 850

West Bloomfi eld, MI 48322

(248) 932-0111

www.activerx.com

Pati ents work with therapists to improve their strength — and their 
quality of life.

Active RX| Advertisement



ActiveRx West Bloomfi eld
Active Aging Center
6018 West Maple Road, Suite 850
West Bloomfi eld  48322

For more information, 
call (248) 932-0111 or 
visit ActiveRx.com

SERVICES INCLUDE:

 

ActiveRx West Bloomfi eld
Active Aging Center

6018 West Maple Road, Suite 850
West Bloomfi eld  48322

Prevent falls 
Prevent disease

FREE
Initial Evaluation

a $100 Value
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L ooking to get more out of your vaca-
ti on dollar? Before booking, take a 
cue from the experts.

Each year, Travelzoo predicts where 
American travelers are likely to fi nd the best 
bang for their buck. Last year, they correctly 
forecast how European river cruises would 
off er tremendous value in 2014. This year 
they are highlighti ng fi ve new desti nati ons, 
including the Texas Hill Country.

“Our 2015 predicti on off ers an eclecti c 
mix of desti nati ons, but all have a common 
theme: increased infrastructure and com-
peti ti on, which means deals, deals, deals 
for the American traveler,” says Gabe Saglie, 
senior editor for Travelzoo. 

From Asia’s tantalizing citi es to the vibrant 
colors of Rio de Janeiro, here is where 
Travelzoo says Americans can score a terrifi c 
deal in the coming year:

TEXAS HILL COUNTRY
The downtown landscapes of Austi n and 
San Antonio are transforming at light-speed 
as visitors, businesses and new residents 
conti nue to fl ock to the two citi es. To meet 
this demand, nearly a half-dozen new hotels 
are set to open in 2015, including properti es 
from JW Marriott , Kimpton and Westi n.

BRAZIL
Brazil had a great year in 2014 when hosti ng 
the World Cup, and the country has more 
to look forward to when it hosts the 2016 
Olympics. All that investment in infrastruc-
ture will put pressure on domesti c travel 
companies to enti ce internati onal travelers 
to the region. Expect to see some great 

How To Get The Best 
Travel Deals In 2015

Pati llas, Puerto Rico

CLASSES & WORKSHOPS...
The BBAC offers year-round art classes 
& workshops for all levels of experience 

as well as SENIORS @ THE CENTER,  
a monthly drop-in workshop.

1516 S. Cranbrook Rd., 
Birmingham MI 48009

Aging is Inevitable... 
Loss of Creativity is Not

Discover...or RE-Discover...
Your Creativity

MEET ME @ THE BBAC...
An art-looking and art-making program 

for individuals living with early &  
mid-stage Alzheimer’s disease  

along with their caregivers.

FOR MORE INFORMATION: BBArtCenter.org or 248.644.0866.

 

1972620

 

WWW.HOM.ORG 
CALL 24/7 TOLLFREE: (888) 247-5701  

Proud to partner with  
Jewish Hospice & Chaplaincy Network 

Choose the Experts
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The Texas Hill Country is predicted to be a top 
deal desti nati on in 2015 by Travelzoo.

discounts on hotels — including 400 new 
properti es that will be operati onal before 
the Olympics. Travelers from Florida can also 
take advantage of the increased competi ti on 
generated from new airline routes to Brazil.

CRUISING ASIA
China might not seem like an obvious choice 
for cruising, but Shanghai has poured seri-
ous money into cruising infrastructure; in-
cluding the Wusongkou Internati onal Cruise 
Terminal, which can handle the world’s 
largest ships. As a result, cruise lines are 
adding new ships and iti neraries through-
out Asia, including China, Indonesia, Japan, 
Malaysia, Singapore, South Korea, Sri Lanka, 
the Philippines and Thailand. As cruise lines 
compete to fi ll their cabins, expect to see 
more deals.

PUERTO RICO
Puerto Rico has long appealed to American 
travelers: No U.S. passports are required to 
visit, English is spoken and the U.S. dol-
lar is accepted. Thanks to new routes and 
increased services from airports around the 
U.S. in recent months (from JetBlue, South-
west Airlines and United Airlines), fl ights to 
Puerto Rico are now among the cheapest 
in the Caribbean. Travelzoo anti cipates this 
trend will conti nue in 2015.

DUBAI
Despite a huge hotel expansion to support 
the upcoming World Expo in 2020, Dubai 
experienced its lowest occupancy rate in 18 
years this past summer. Lots of space to fi ll 
equates to discounted hotel rooms. Add to 
this the fact that Dubai’s new Al Maktoum 
Internati onal Airport is gearing up for a $32 
billion expansion over the next decade, and 
it could mean 2015 is the right ti me to get 
ahead of the crowds. ■
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24005 West 13 Mile Road
Bingham Farms, MI 48025

(248) 644-8100

Call today for your personal tour.

Serving the community since 1976
Certified Antique Appraiser

Available for Estate Sales in South Florida

Estate Liquidators
Certified, Professional,  

Friendly and Experienced 
Estate Sales Consultant

EDMUND FRANK & ASSOCIATES
(313) 854-6000
Entrusted with the best houses

$400
Thirty (30) 
day refi lls

Ninety (90) 
day refi lls

GUARANTEED LOWEST 
PRESCRIPTION PRICES!

2300 Haggerty Rd. Suite 1070, West Bloomfi eld, MI 48323
P: (248) 668-1212   F: (248) 668-8453

$999

Where Customer Service and Customer Care Matters!

On Haggerty
In Lakes 

Medical Building

PHARMACY 
HOURS: 

M-F 
8AM-6PM

Lakes Discount Pharmacy

FREE Daily 
Prescription 

Delivery

We are available for a few hours a day to 24 hours, 
7 days a week and including holidays.

A few services provided:
 Alzheimer/Dementia Care; Companion Care; 

Light Housekeeping and Personal Care

(248) 312-0040
www.hannahshomecare.com

Caring is at the heart of everything we do. 
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Florida, Here We Come
Baby boomers sti ll choosing to reti re in the Sunshine State.

By Robert Gluck { JNS.org

I s the age-old trend of Jews 
reti ring to South Florida on the 
decline? It depends how you 

look at the numbers, according to 
demographer Dr. Ira Sheskin. 

“Even though the percentage 
coming to Florida may be down, 
the number coming is probably not 
decreasing and it’s not going to 
decrease,” said Sheskin, a member 
of the committ ee that completed 
both the 1990 and 2000-01 Na-
ti onal Jewish Populati on Surveys. 

Why is that the case? 
“Starti ng last year, the baby 

boomers began to reti re,” said Sheskin, 
director of the Jewish Demography Project 
of the Sue and Leonard Miller Center for 
Contemporary Judaic Studies at the Uni-
versity of Miami. “There are 10,000 baby 
boomers a day in this country turning age 
65. Even though the percentage coming to 
Florida may be somewhat lower, because 
there is an increase now of people reti r-
ing in this country over the next couple of 
decades, the number coming to Florida will 
sti ll conti nue to increase.”

Sheskin has completed in excess of 110 
demographic studies for more than 80 
synagogues, Jewish organizati ons and com-
mercial enti ti es. He said that according to 
the nati onwide trend in elderly reti rement, 
“Florida is sti ll, to this day, the overwhelm-
ing desti nati on for reti rees. 

“Having said that, it is somewhat of a 
lower percentage than it was 20 or 30 years 
ago,” Sheskin said. “We now see reti rees, 
including Jewish reti rees, going to places like 
North Carolina, even places like Arkansas, 
where the cost of living is considerably less 
expensive. So the percentage [reti ring to 
Florida] is down some.”

What Sheskin has seen in South Florida is 
that the Jewish populati on in Miami-Dade 
County has been decreasing since 1975. 
His last esti mate of Jews in Miami, taken in 
2004, was 113,000. Broward County in 2008 
had 186,000 Jews and Palm Beach County 
had 255,000. 

Sheskin esti mates that there are 555,000 
total Jews living in that three-county area — 
half of them 65 and older. 

“Jews are conti nuing to come here, but 
they are more frequently sett ling in Palm 
Beach County than in Broward County, 
and probably more frequently in Broward 
than in Miami-Dade County,” Sheskin said. 
“Miami has become this major metropolitan 
area.”

According to Marcia Jo Zerivitz, founding 
executi ve director of the Jewish Museum 
of Florida, two groups of Jews started the 
trend of coming to Miami Beach.

“Prosperous Jews began to winter on 
Miami Beach in the 1950s when the new 
hotels (such as the Eden Roc and Fon-
tainebleau) had the ‘American Plan,’” she 
said. “The poorer Jewish elderly on South 
Beach, which were largely teachers and 
garment workers, rapidly declined from 
1977 to 1986. South Beach was the last 
leg of a historic migrati on from the Old 
World — the shtetls of eastern Europe, the 
Czarist pogroms and Nazi Holocaust — to 
this country, to the formidable years in the 
northeast and, at last, to the summer-in-
winter climate.”

Zerivitz said that Miami’s South Beach , 
rather than the partying/nightlife desti na-
ti on it is known as today, used to be a prime 
spot for Jewish seniors.

“Today’s Jewish populati on in South 
Beach is Americanized, and the non-Jewish 
populati on is largely Hispanic,” Zerevitz said. 

“It is a diff erent world. For 
every 20-year-old today who 
cruises Ocean Drive, imagine an 
80-year-old then pulling a shop-
ping cart up Washington Avenue. 
Where the bars are today, imagine 
a makeshift  synagogue. On the 
beach, for every ‘hard’ body 
today, imagine an elderly person, 
and no traffi  c. The last elderly 
Jews of Miami Beach represented 
tenacity and convicti on, a love of 
learning, and a fragile and unique 

culture.”

SNOWBIRDS MAKE IT PERMANENT 
Sheskin’s fi gures show that many so-called 
“snowbirds”— seniors who travel to Florida 
seasonally for a warmer winter — turn into 
full-year residents. He said this trend could 
be traced to World War II, when many 
New York Jews who were in the Army were 
trained in South Florida. 

“They came here, saw something they 
liked, and then aft er the war when they 
started their families, decided to move their 
families here,” Sheskin explained. “That led 
to a large growth of the Jewish community 
in this area. 

“The other obvious reason is the climate. 
As people aged, they could not put up with 
weather conditi ons, snow and ice in the 
northeast. Florida became a good alterna-
ti ve.“

Further contributi ng to this trend is what 
geographers call “chain migrati on.” 

“In the 1920s and 1930s, Jews started to 
come [to South Florida],” Sheskin said. “Oth-
ers would come down on vacati on or visit 
relati ves then return to New York, Boston or 
Philadelphia and think, ‘Wow, that’s a neat 
place, I’ve already got relati ves or friends 
there, and they would follow. 

“It’s called chain migrati on because you 
have an initi al group of sett lers, you then 
have another group that comes and sees, 
goes home and then follows, with the fi rst 
group providing guidance to the second 
group as to where to live.” ■

A view of Washington Ave. and 15th Street in South Beach, Miami. 
South Beach used to be a prime spot for Jewish seniors. 
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For inspiration and information, visit Infusion Kitchen & Bath Showrooms. 
www.infusionshowrooms.com 

29949 Beck Rd
Wixom, Mi 48393
248-624-6905

Less than 10 minutes
 from Twelve Oaks Mall

Access for all
Some of us need just a little more help in the bath. The innovative Elevance® Rising Wall bath 

offers a fully immersive, authentic bathing experience for people with mobility issues. Yet 

unlike other, more institutional options, Elevance is attractive and stylish. Infusion Kitchen & 

Bath offers a wide selection of stylish universal products to be used throughout the home.


	001RDB_BOOM2015
	002RDB_BOOM2015
	003RDB_BOOM2015
	004RDB_BOOM2015
	005RDB_BOOM2015
	006RDB_BOOM2015
	007RDB_BOOM2015
	008RDB_BOOM2015
	009RDB_BOOM2015
	010RDB_BOOM2015
	011RDB_BOOM2015
	012RDB_BOOM2015
	013RDB_BOOM2015
	014RDB_BOOM2015
	015RDB_BOOM2015
	016RDB_BOOM2015
	017RDB_BOOM2015
	018RDB_BOOM2015
	019RDB_BOOM2015
	020RDB_BOOM2015
	021RDB_BOOM2015
	022RDB_BOOM2015
	023RDB_BOOM2015
	024RDB_BOOM2015
	025RDB_BOOM2015
	026RDB_BOOM2015
	027RDB_BOOM2015
	028RDB_BOOM2015
	029RDB_BOOM2015
	030RDB_BOOM2015
	031RDB_BOOM2015
	032RDB_BOOM2015

